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Maxanada dapwikanada apmayesmmen anean camuin auyy-
Yy cmepoudOUK dIMec Ce32eHyy20 Kapuibl 0apulLiap HCOHYHOO Mad-
TLLMAMMbIH OOIYULY ICOHYHOO ANbIHSAH MAANLIMAMMAapObIH Ha-
mbticanapbl mankyyianam. Hzunoee 620 kamulutyyuy mener aHo-
HUMOYY, Kaumanianbazan OHAAUH CYPAM*CHIIOOHYH HCAPOaMbl Me-
Hen ocypeysyneon. Cypamdicolioo KOPCOMKOHOOU, PECnOHOeHN-
mepoun bacvimoyy 6eayey (35,9%) dapmayeemmern maanvimam
anvin, anapobl CYHYUmMapsl O0I0HYA CMEPOUIOUK IMEC Ce32eHY Y20
Kapubl 0apuLiapoel camvin anviuwam, an smu 33,1% aiipeim oapui-
JapObl 0apbieepOUH peyenmunHuHr Hecusuroe camoin anviuiam. Pec-
nonoenmmepourn 89,7% Oapuinbin 3phexmuedyynyeyno bacvim
arcacawam. Kowymyanaii kemcex, pecnonoenmmepoun 69,4% oa-
pbi-0apMeKmep myypanyy MaaiblMammyl KAMMbleaH JHCAPHAMALAP
nauoanyy sxenun beneunewken. beneunenzenoet, gpapmayesmmep-
oun 52,2% aiipeim apmayesmuxanvlk 6HOYpPYyUyA6pOYH Oapbi-
oapmexkmepun cynyuwmawam. Cypamdicobiioo2o KamuluKanoapoblt
Jrcapuimul papmayesm mapadvinan depuncen MaarbIMammoli ca-
namelna KaHaammauviumel. Kemuwmyy yoaxolmmovin dcemui-
cuzoueu Jcana papmayesmmepout KAIUGUKAYUSCHIHbIH MOMOH-
Oyey KOHCYIbMAYUsLAAPObIH JHCEMUUICU3 OCHIDTUHUH OLYMMYY Ce-
benmepu 601yn HAMKAHBL OENCUTEHOU.

Hezuseu co300p: ankema, camoin anyy4yaap, 0apvl-0apmex-
mep, Keanugurayus, apmayesmmep, MAaILIMAm, PeCnOHOeHN-
mep.

B cmamve paccmompenvl pe3ynbmanvl NOLYYEHHbIX OAHHbIX
0 00CHYNHOCIU UHGOPMAYUU O HECTEPOUOHBIX NPOMUEOBOCHATI-
menvHbix cpeocmeax (HIIBII), komopwie nokynamens noiyyaem om
dapmayeema ¢ anmexe. Hccneoosarie nposoouioch ¢ UCNOIb306a-
HUeM AHOHUMHO20, GECNOBMOPHO20 OHIAIH-ONPOCA, 6 KOMOPOM
yuacmeosano 620 uenosex. B xode obciedosanus Ovino ycmanog-
JIeHo, Yymo bonvbuiuHcmeo pecnondenmos (35,9%) nonyuarom um-
Gopmayuio om ghapmayesma u nokynarom HIIBII 6 coomeemcmeuu
¢ ux pexomenoayusmu, a 33,1% noxynarom onpedenenmvle iexkap-
cmea no peyenmy eépaya. 89,7% pecnonoenmos akyeHmupyon 6Hu-
Mmanue Ha d¢pexmusnocmu npenapama. Kpome moeo, 69,4%
PECHOHOEHMOB YKA3AIU HA NOJIe3HOCTIb PEKNAMbL, COOepICaulel UH-
Gopmayuio o Hapkomuxax. Ommeuaemcs, umo 52,2% ¢hapmayes-
M08 PEeKOMeHOYION IeKapCmea om onpedeieHHbIX gapmayesmuye-
cKkux npouseooumeneil. I10106una pecnonoenmog y0oenemeopeHvl
Kauecmeom ungopmayuu, npeocmasnennol papmayesmom. bvino
OmMeyeHo, Ymo omcymemeue 0OCMAMOYHO20 BPEMEHU U HUZKAS
K8AMUPUKAYUA PaApMayesmos CMaHOBAMCI CYWeCmBeHHbIMU NPU-
YUHAMU HEOOCATMOYHO20 YPOGHS KOHCYIbMUPOBAHUA.

Kniouesvle cnoea: onpocHux, nokynameinu, 1eKapcmeeHHble
cpedcmea, Keanugukayus, papmayesmol, uHpopmayus, pecnom-
Oenmul.
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The article reviewed the results of the data obtained on the
availability of information regarding nonsteroidal anti-inflamma-
tory drugs (NSAIDs), which the buyer receives from a pharmacist in
a pharmacy. The study was conducted using an anonymous, non-
repetitive online survey, which involved 620 people. During the sur-
vey, it was found out that the majority of respondents (35.9%)
receive information from a pharmacist and buy NSAIDs according
to their recommendations, while 33.1% purchase certain medica-
tions according to a doctor's prescription. 89.7% of respondents fo-
cus their attention on the effectiveness of the drug. Also in the ques-
tionnaire, 69.4% indicated the usefulness of advertisements that
provide information about drugs. It is noted that 52.2% of pharma-
cists recommend drugs from certain pharmaceutical manufacturers.
Half of the respondents are satisfied with the quality of the informa-
tion provided by the pharmacist. It was noted that the lack of proper
time and low qualification of pharmacists became essential in the
insufficient level of counseling.

Key words: questionnaire, buyers, medicines, qualifications,
pharmacists, information, respondents.

Introduction. One of the most important elements
of pharmaceutical care is informing, instructing and
warning the patient about the use of prescribed medicines.
According to some consumers of medicines, pharmacists
should answer all questions related to medicines, but they
perform an information and advisory function improperly.
Due to the lack of information about the over-the-counter
medication, drug users often use them irrationally [1,2,3].
WHO experts note that reliable and accessible informa-
tion contributes to the implementation of the concept of
rational use of medicines, increases the patient's commit-
ment to treatment, as well as prevents the irrational expen-
diture of financial resources [4,5].

The study of the use of NSAIDs is of undoubted
theoretical and practical interest for the healthcare system
of the Kyrgyz Republic, since NSAIDs occupy the first
place among all drugs prescribed in the world, both for
rheumatic diseases and for other diseases accompanied by
pain and fever syndromes. The high frequency of the use
of NSAIDs in clinical practice is due to the spectrum of
their pharmacological effects: anti-inflammatory, analge-
sic, antipyretic, antiplatelet.

The purpose of the research. To analyze the quality
of information and consulting assistance to NSAID
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consumers provided by pharmaceutical workers when dis-
pensing medicines in a pharmacy.

Materials and methods of research. To conduct
the survey, questionnaires designed for NSAID consu-
mers who have passed a sociological examination were
developed. The study was conducted in the design of a
prospective random non-repeated survey of respondents
in the incognito variant. 620 NSAID users were inter-
viewed. All regions of the Kyrgyz Republic were included
in the study. In the course of the research, sociological
methods were used (questionnaire, interviewing, expert
assessment). Statistical data processing was performed
using the SPSS package and Microsoft Excel.

The results of the research and their discussion.
The study included pharmacy visitors over the age of 18.
The largest share (38.8%) of the study participants are
respondents aged 65 years and older, the least respondents
(1.3%) were people aged 18-24 years.

The majority of pharmacy visitors who participated
in the study indicated a pharmacist as the main source of
information about drugs (35.9%). It is important to note
that information about drugs from advertising messages is
the second most popular source of information, and the
information received by patients from doctors occupies
only the 3rd place in this rating along with information on
the Internet — 10.6% each (fig.1).
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Fig. 1. The main sources of information when choosing nonsteroidal anti-inflammatory
drugs by consumers of medicines.
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Fig. 2. The main sources of information when choosing nonsteroidal anti-inflammatory
drugs depending on the gender of the patient.
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From the above diagram, it can be seen that men are
more likely to receive information about NSAIDs from
pharmacists and doctors, while women prefer to receive
information from pharmacists and from advertising mes-
sages, and doctors' recommendations are in 3rd place.

A large proportion of respondents were women
(64%), the proportion of male respondents was 36%, these
data indicate that NSAIDs are used 1.7 times more often
among women.

To the question "What is your position regarding the
placement of advertising information about drugs in the
media?" the majority (69.4%) of respondents replied that
advertising information about NSAIDs is necessary, as it
allows them to learn about new drugs and their new forms
of release. At the same time, 24% of respondents believe
that advertising messages should be placed only in specia-
lized medical publications intended for doctors and phar-
macists. 33% of respondents aged 65 and older believe
that drugs should not be advertised at all, as this leads to
their uncontrolled use.

Almost half of the respondents receive advice from a
pharmacist about taking NSAIDs when serving at a phar-
macy, while 34% of respondents indicated that they did not
receive such information. 18% of respondents who bought
drugs noted that pharmacists sometimes provide incomple-
te information, most often providing the necessary informa-
tion only about the rules of taking medication.

During the survey, we tried to find out how much
time a pharmacist spends on consulting one visitor. As it
turned out, more than half of consumers consulted a phar-
macist for no more than three minutes, 8% of consumers
noted that they were consulted within five minutes, and
1% of consumer respondents - 10 minutes.

Opinions on the reasons for insufficient consulta-
tion of pharmacy visitors vary slightly depending on the
age categories of respondents, 36% of respondents indi-
cated that they did not receive consultations from a phar-
macist and these were mostly respondents aged 45 to 64
years.

The overwhelming majority of respondents believe
that pharmacists do not consult them due to lack of time
and a large number of visitors. 27% of consumers sur-
veyed believe that pharmacists do not have the necessary
knowledge for this. 9% of respondents noted that it is im-
possible to maintain confidentiality in pharmacy sales-
rooms.

More than half of the survey participants note that
pharmacists often (52.2%) offer them to purchase medi-
cines from certain drug manufacturers. 44% of respon-
dents indicated that pharmacists sometimes offer them
medicines from certain companies, and only 4% of res-
pondents noted that pharmacists have never offered them
medicines from certain manufacturers (fig. 3).
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Fig. 3. Pharmacists' proposals for the release of nonsteroidal anti-inflammatory
drugs of certain manufacturers.

More than half of the survey participants note that pharmacists often (52.2%) offer them to purchase medicines from
certain drug manufacturers. 44% of respondents indicated that pharmacists sometimes offer them medicines from certain
companies, and only 4% of respondents noted that pharmacists have never offered them medicines from certain manu-

facturers (fig. 3).

According to the results of the study, 33.1% of consumers purchase NSAIDs by prescription. Respondents are least
likely to trust the advice of friends, neighbors and relatives when choosing NSAIDs. At the same time, 35% of respon-
dents, when purchasing NSAIDs, trust the recommendations of pharmacists (fig. 4).
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Fig. 4. Consumers' purchase of nonsteroidal anti-inflammatory drugs.

If we consider the purchase of NSAIDs, taking into account the age category of respondents, we can see that young
drug users aged 25-44 years tend to trust the recommendations of a pharmacist, while respondents of retirement age rely

more on doctors' prescriptions.

For the vast majority of respondents, the decisive criterion when choosing an NSAID is its effectiveness (Fig. 5).
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Fig. 5. Decisive factors in the choice of nonsteroidal anti-inflammatory drugs by consumers.

According to the results of the study, 33.1% of con-
sumers purchase NSAIDs by prescription. Respondents
are least likely to trust the advice of friends, neighbors and
relatives when choosing NSAIDs. At the same time, 35%
of respondents, when purchasing NSAIDs, trust the re-
commendations of pharmacists (Fig. 4).

Conclusion. It was found that pharmacists are the
main source of information about medicines for pharmacy
visitors (35.9%). According to 69.4% of respondents,
advertising about NSAIDs in the media is necessary. At
the same time, it should be taken into account that adver-
tising often exaggerates the effectiveness of medicines
and does not pay due attention to the safety of using medi-
cines. It was revealed that 18% of respondents who use
NSAIDs do not receive full advice from a pharmacist. The
reasons for insufficient counseling, according to drug
users, are lack of time and insufficient knowledge of the
pharmacist. The analysis showed that pharmacists
(52.2%) offer NSAID consumers to purchase medicines
from certain manufacturers.

To improve the quality of providing information and
advisory assistance to drug users, it is necessary to increa-
se the professional literacy and responsibility of pharma-
ceutical workers for the results of their activities.
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